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The real business
behind the sport

Tips for newbies and pros

Weight Transfer vs Sway

pr o gr a m
1st Round, Caesar Golf Macau
October 15th 2010

Macau Business Charity Gala Night
October 22nd 2010

08:30		 Welcome Centre Opening
		 Team registration | Welcome Bag pick up
		 Breakfast Buffet at Club Marquee
09:30		 Tee Off, First Flight
12:00		 Lunch Buffet
13:32		 Tee Off, Last Flight
14:00		 Refreshments at Driving Range
		 and Special Challenges

17:30		
		
		
		

Welcome Centre Opening
Bar Opening at Westin’s Patio
A variety of long and soft drinks,
and Stella draft beer will flow freely

19:30		
		
		
		
19:45		

Gala Buffet Opening
Enjoy superb French Bordeaux wines
and world class cuisine

2nd Round, MGCC Round
October 22nd 2010
08:00		 Welcome Centre Opening
		 Team registration | Welcome Bag pick up
		 Breakfast Buffet at Club House
09:00		 Tee Off, First Flight
11:30		 Lunch Buffet at Club House
13:06		 Tee Off, last flight
14:00		 Refreshments at Driving Range
17:30 Move to Westin Pool Loggia

Opening Speech

20:30		 Prize Awarding Ceremony
21:15		 Legendary Live Auction
		 of collectors items’
21:45		 Mini Raffle
22:00		 Live Music and Entertainment
		 Enjoy our finest wines, champagne, 		
		 cocktails and cigars
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Record Prize Money

Career FedEx Cup Leaders
Player			

www.welt.de
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Jim Furyk wins
Tour Championship
and FedEx Cup

Total Earnings (US$)

Tiger Woods			
Jim Furyk			
Vijay Singh			
Phil Mickelson
Steve Stricker			
Camilo Villegas		
Sergio Garcia			
Anthony Kim			
Rory Sabbatini		
K.J. Choi			

20.000.000
12.800.000
10.575.000
5.700.000
5.270.000
3.338.000
2.687.000
1.774.000
1.755.000
1.570.000

Mickelson peaks at the right time

Jim Furyk has secured the largest
jackpot in golf, amounting to 10 million
US dollars. The American brought his
lead at the US tour Championship in
Atlanta into the clubhouse and won one
stroke ahead of the Englishman Luke
Donald.
Next to the jackpot, Furyk received
US$1.35 million for the win again.
Together with the 10 million dollar
jackpot, this is also the highest prize
money ever won by an athlete in sports
history.
On the last round, which had to be
interrupted due to heavy rains, Furyk
made it pulsating with bogeys on the
16th and the 17th holes, but still won
in the end, up on the par-70 course with
272 (76 + 75 + 70 + 70) strokes.
Behind Donald (273/66+66+71+70),
Retief Goosen (274/71+66+66+71) from
South Africa came in third place.
Just eight players started with
opportunities for the overall victory in
the tour which is endowed with a total of
US$35 million in the last lap.
The FedEx Cup is a championship
trophy for the PGA Tour. Its introduction
marked the first time that men’s
professional golf had a playoff system.
Announced in November 2005, it was
first awarded in 2007 after a NASCAR-like
points race.
Welt.de

Phil Mickelson reckons he is playing
his best golf of the year heading into
his defence of the Tour Championship
starting in Atlanta.
That could be bad news for Europe
with the Ryder Cup only a week away and for Tiger Woods.
Mickelson needs a top-two finish in
the 30-man final leg of the FedEx Cup
play-off series to replace Woods as
world number one after 10 previous
unsuccessful attempts this season. "I'd
love to take advantage," he said.
"I don't follow the ranking points and
so forth, but I know that I've had multiple
opportunities for months and I haven't
played well enough to do it. "Hopefully I
do this week."
Woods, out in front for more than five
years in his latest reign, is powerless to

affect the outcome. He failed to make
it through to East Lake and is at home
practising for Celtic Manor.
Mickelson won his fourth major
at Augusta in April, overtaking Lee
Westwood on the final day.
"Even at the Masters I didn't feel like I
played my best. I was just able to work
my way around. That golf course gives
you a chance to recover and if I hit some
poor shots I was able to salvage pars with
my short game," Mickelson recalled.
"I actually feel like I'm playing better
now heading into this week. I feel like I'm
playing the best I've played this year."
Luke Donald, Paul Casey, Justin Rose
and Martin Laird are among his rivals
for the tournament and the nearly £6.4
million bonus that goes to the overall
winner of the play-offs.
Of those Donald is the only one, of
course, who will be in action for Europe
next week, but Casey is the one who
knows that winning on Sunday will
guarantee him the massive jackpot.
"The money is outrageous - every
day I sort of have to smile at what we're
playing for," said Casey.
"I love the fact that we're playing for it.
We're never guaranteed it - we've got to
go out there and win it, so I think we can
sort of defend what we make for the golf
we play."
ESPN
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Asian Tour postpones Macau Open
This month’s Macau Open golf tournament has been postponed, the Asian Tour has
announced.
"The Macau Open, which was slated
from October 21-24, 2010, has been
postponed by the event promoter, the
Macau Sports Development Board," the
Asian Tour said in a short statement in
September.
An Asian Tour spokesman said he
had no idea if the US$500,000 (£325,000)
tournament would be scheduled for later
this year.
"Only the Macau Sports Development
Board can tell that," he said.
Telephone calls to the Macau Sports

Development Board went unanswered
recently.
Reports in China attributed the
postponement to the Macau board's
failure to rope in a private sponsor for
the event, the staging of which was
getting more and more expensive every
year.
The event has been run since 1998
and winners have included eight-time
European champion Colin Montgomerie.
Reuters

Hong Kong golf course goes green with world’s
first solar-powered carts
By Channel NewsAsia’s Hong Kong Correspondent Leslie Tang
Hong Kong's only public golf course
prides itself on environmental awareness,
and it is aiming to raise its green credentials another notch.
The Jockey Club Kau Sai Chau Public
Golf Course now boasts the world's first
fleet of solar-powered golf carts, which
are expected to cut carbon emissions by
about 30 tonnes per year.
The solar-cell roof panels, fitted to 205
carts, will capture and convert sunlight
into energy.
They were designed and engineered
by Denmark-based company SolarDrive,
which collaborated with Hong Kong
Polytechnic University.
The club estimates the solar-powered
carts save between 50 to 70 percent
on electricity consumption and double
battery life, compared to their regular
counterparts.
Said Cameron Halliday, general
manager of the golf course: "With the
solar canopies, the difference is that as
the golfer plays that 18-hole round, and
it is variable, on a sunny day for example,
the battery draw-down would be very
negligible, if any. So when the vehicle is
returned to us and plugged back into the
mains, it's just topping up."
The golf carts are a hit with golfers,

as they are able to convert daylight into
energy even during cloudy days. The
carts also charge themselves on the go.
"I think it's a really good idea. I'm
surprised they haven't done it before,"
said a golfer.
Said Halliday: "They're getting charged
throughout the game of golf. So the
canopies will enable us to send a cart out
for a second round in the afternoon.

Whereas a normal cart at Kau Sai Chau
with its hilly terrain would need to be
plugged back in for charging."
The club estimates going solar will
save it more than US$50,000 annually to
operate the fleet.
The golf course also plans to shuttle
patrons to the venue on solar hybrid
powered ferries, starting mid-2010.
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the Business of Golf

The business of golf
If you think the only green in golf is the stuff you play on, listen up. Whacking a little white ball
around trying to find a tiny hole in the ground is a multibillion-dollar global industry. The flip-side
is that it raises serious money for charity – so does this tournament, thanks for coming.
By Stefan Kuehn

N

ormally, the word ‘business’
usually refers to trade,
management, heavy and light
industries, stocks and shares
and the like. However, a branch of business
often overlooked - or worse, not taken
seriously - is sport. And it is, especially at the
highest level, big, big business.
Again, when talking of professional sport
as a commercial entity, people tend to think
of football or soccer if you are an American,
and indeed, all the studies indicate that in
economic terms, football is king, closely

followed by motor sports with American
football, basketball and baseball trailing
behind.
But golf is arguably the most underestimated. Most people know its superstars
like Tiger Woods or Phil Mickelson. After all,
they lead the list of top earners in the world
of sport, in first and second spot respectively.
Woods earned about HK$1 billion in 2008
(91.2 million Euro) while Mickelson earned
about half that, around HK$550 million
(or 49.5 mil Euro) last year. Earnings-wise,
Mikelson is on the same level as football
superstar David Beckham – one of the most
valuable marketing tools in the business –

who came third with earnings of HK525
million (or 47.5 million Euro) in 2008 alone.
But back to Tiger: few are aware that he
has earned more than US$70 million during
his whole career just for showing up at events.
Off course, Woods has been making out like
a tiger, earning more than US$500 million in
endorsements and different endeavours.

Spend, spend, spend
What makes us mad about golf? It used to be
a boring to watch on TV until very recently,
when they changed program formats, but
nowadays nearly every major tournament is
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broadcast live and there are a number of TV
channels dedicated to golf.
But it’s the golfer next door, the golf nut who
meets with friends and business partners at
6am for a round, that makes the sport what
it is. He strolls the fairways in search of a tiny
white ball and, if he is lucky, he might actually
hit a straight shot and not slice hopelessly into
the woods.
It’s a calling, but let’s take a closer look at
where and how much money is spent on this
little hobby of ours.
There’s the membership fees, usually a
substantial investment. Either that or keep
coughing-up hefty course fees, plus the F&B
bill. No self-respecting golfer would be caught
dead on the course without hand-picked attire
fit for the occasion, from caps to shoes. Then
there are the tools-of-the-trade, the trusted 14
clubs to be carried around the course which
need to be replaced every two years to gain
those few precious extra yards.
Plus those little accessories of which golfers
expect so much: a new grip, that special
feathery tee to carry an extra club length, the
very new and very special ball to help with the
spin – it’s a never-ending list every golfer is
intimately familiar with.

Global reach
To understand the business of golf we have
to follow the money trail. Golf equipment
creates annual worldwide revenues of roughly
US$16 billion. In the key US market (closely
followed by the Asian Pacific region) in terms
of federated events, stakeholders, spectators
and general infrastructure, golf generated a
total economic impact of US$195 billion in
2005 alone, including playing fees, equipment
retail and travel.
Approximately two million people work in
the golf industry and wages paid amount to
US$61 billion. The US has about 16,000 golf
courses, which generated US$20.8 billion in
revenue last year. These astronomic earnings
mean it’s not surprising that golf is also a top
earner for charity, with thousands of outings
designed to benefit local communities and
their residents. The sport generates about
US$3.5 billion for charitable causes each year
in the US alone.
The Professional Golfers Association
(PGA), the sport’s US governing body,
conducts more than 50 tournaments a year,
creating opportunities for corporate sponsors
to reach the highly sought after demographics
of a typical PGA tour fan, such as the golfernext-door.
The highest level of sponsorship golf is

The US has about
16,000 golf courses,
which generated
US$20.8 billion in
revenue last year. These
astronomic earnings
mean it’s not surprising
that golf is also a top
earner for charity, with
thousands of outings
designed to benefit
local communities and
their residents

tournament title sponsorship. The SHELL
Houston open costs the oil company around
US$6 million, a fee mostly divided between
prize money and a multitude of expenses
including signage, tournament apparel and
hospitality. In the US alone, there are around
60 million people playing golf at any given
time, with a fluctuation of about three million
players a year - some pick up the game, others
hang up their clubs.

China growth
The most exclusive golf market in the world is
Japan, where you really have to spend millions
to play. The most expensive golf club in the
world is Japanese, the Koganei Country Club,
where membership can go for a cool US$3
million. Nonetheless, around 11 million
Japanese are hooked on the sport.
China only has a little over a million golf
players. However, market analysts expect an
annual growth rate of 30 percent over the next

few years, making China one of the strongest
consumer markets in the medium term.
On the outskirts of Shanghai a number
of golf factories – golf club factories - can
be found. These ‘parallel’ factories – whose
products are available just about anywhere
– were not included in the global spending
estimates and their inclusion could arguably
bump the golf retail industry up another 30
percent in total revenues.

US$ 6.3 billion ine quipment
Equipment sales in the US rounded up to
US$6.3 billion in 2007, and 80 percent of that
amount was generated in the shops outside
golf clubs/ courses (one can easily see the
potential ‘niche’ market China will provide in
the future). Equipment manufacturers bank
on the assumption that golfers will spend
just about any amount on equipment to
improve their game, and revenues could reach
phenomenal levels.
Golf has spread arguably to every corner of
the world, from Scotland to the lush desert
greens of Abu Dhabi. There’s even online
golfing.
But the real surprise is the numbers:
cyber revenues have amounted to more
than US$500 million to date. EA Sports,
a software gaming company has recently
released their new Tiger Woods PGA Tour
instalment, which has an online community
of 100 million users. Switching from digital to
the table-top, there are also dozens of fantasy
leagues which account for substantial parts of
overall annual golf revenues.
Back in the traditional media, golf
magazines. Approximately US$230 million
is spent on advertising campaigns in such
magazines each year. All in all, quite a
business.
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M a c a u B u s i n e s s C h a r i t y A u c t i o n

Live Auction
•
•
•
•
•
•

Rafael Nadal’s signed Tennis Racquet as used by the newly crowned ‘Grandslammer’ and 5 time French Open Champion
FIFA World Cup Champions and 2008 European Cup Champions’ ESPANA Football jerzey signed by all players
AC/DC complete Band signed and framed Fender Guitar. Arguably Australia’s biggest ever Rock Band - on demand
Nelson Mandela, original 46664 World Aids Day - First Day cover, beautifully framed handsigned artwork.
Lewis Hamilton the 2008 F1 World Champion signed helmet
7 nights in one of Bali’s biggest and best Villas. 5 large Bedrooms all set in 1,700sqm of tropical grounds.

Silent Auction
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Alex Rodriguez signed and framed Baseball Bat. A-Rod is Baseball’s Most Popular Star!
Argentina signed FIFA World Cup 2010 Semi-Finalist’s shirt - featuring the World’s best player incl. Lionel Messi.
BB. King - The reigning King of the Blues and one of the greatest Guitarists of our time! A hand signed Fender Guitar
Cristiano Ronaldo signed Football Boot, Legend of Portugal, Real Madrid (and ex-Manchester United)
Germany signed FIFA World Cup 2010 shirt (3rd place Winners) - featuring Klose, Schweinsteiger, Oezil, Khedira etc.
Bruce Springsteen signed Fender Guitar. Amazing 3-D Box frame and beautiful presentation item.
Lionel Messi, Barcelona’s Argentinian superstar hand signed football boot.
Rafael Nadal signed tennis ball - The world’s number 1 – framed with an impressive custom designed mat board.
Robert DeNiro signed large format photo. Star of Raging Bull, Casino and The Godfather!
U2 tribute piece – Original LP and 2 8x10 photos
Valentino Rossi signed race glove.
World Cup FIFA Winners Trophy - solid metal! Amazing 33cm replica of Golden Gem
Lady Gaga personally signed and framed 2 photo piece.
China’s top ranking Doubles Tennis team. Zheng and Yan have won 11 WTA titles incl. 2 Grand Slams - signed artwork.
Steven Gerrard signed double photo - The Liverpool Captain and Heart of England team

...and we might have some golf memorabilia too.

Artwork
Again we are going to auction a wide variety of artworks. We are pleased
to have an award winning painting by Wong Guo. A member of Macau
Visual Art Association, Wong Guo, graduated from Shanghai Publishing
and Printing College department of arts, and Nanyang Academy of Fine
Arts department of painting. His works of art most always participate in
exhibitions and win prizes. His paintings are very famous and collected by
people of South Asia and Europe.
His painting were exhibited at “Macau, Shiqi, Zhuhai and Hong Kong four
places art exhibition.” This exhibition showed off more than 120 works of
art, tocelebrate the 10th anniversary of the Macau handover.
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Melco Crown Entertainment - Contributing to a Sustainable Future for Macau

M

elco Crown Entertainment
(NASDAQ: MPEL), as one
of the leading leisure and
entertainment companies in the AsiaPacific, sees corporate social responsibility
as an integral part of the Company’s
operations.
Besides growing its business, which
we have seen significant results
following the recent opening of The
House of Dancing Water that propelled
Melco Crown Entertainment’s market
share up to 19%, the Company strictly
adheres to the "deep-rooted in Macau,
giving back to the local community"
philosophy.
As one of the largest employers in
Macau with over 10,000 employees,
Melco Crown Entertainment
consolidates and unifies the efforts

of all its brands – City of Dreams,
Altira Macau and Mocha Clubs - to
make contributions to the community
and create the biggest impact with
Corporate Social Responsibility
activities. With youth, education,
culture, women’s issues, the
environment, and responsible gaming
as its priority causes, Melco Crown
Entertainment strives to serve the
local community through employee
volunteerism, charitable activities
and corporate social responsibility
initiatives.

Being there for those in need
Melco Crown Entertainment and
its employees have shown thought
leadership in many of its CSR efforts,
one of which being the breast cancer
awareness campaign. In view of the

fact that regular breast check-up is not
popular in Macau as it is in the west,
Melco Crown Entertainment’s member
company Mocha Clubs initiated a firstof-its-kind breast check-up campaign
in Macau in May. With the support of
the Organization for Oncology and
Translational Research (OOTR), the
program provides free breast checkups, ultrasound examinations, as well
as hosts educational seminars on
breast health for women in Macau
and Melco Crown Entertainment
employees. Within just a few months,
the words have spread and the
program has successfully raised
awareness amongst the locals.
Besides immediate disaster relief
donations that totals HK$ 6.1 million
made to the victims from Taiwan's
typhoon, Qinghai earthquake and
Gansu mudslide, Melco Crown
Entertainment has not forgotten
about the children in Sichuan after
the devastating earthquake in 2008.
Besides making ongoing donations to
support Sichuan students’ continuous
education, Melco Crown Entertainment
and City of Dreams colleagues initiated
a fund raising activity for the ongoing
rebuild in Sichuan. These initiatives has
not only received generous employee
donations, Mr. Lawrence Ho, CoChairman and CEO of Melco Crown
Entertainment, has personally donated
to every one of these causes to show
top-down support for the Company’s
charitable initiatives.
And Melco Crown Entertainment’s
involvement has been even greater.
The group’s properties are also
dedicated to helping vulnerable groups
in Macau. The volunteer teams of City
of Dreams, Altira Macau and Mocha
Clubs have been organizing monthly
A vigorous Melco Crown Entertainment team, formed
by more than 1,500 employees, had volunteered
for the Walk for a Million 2009 and showed a strong
company spirit.
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A group of children and teachers from the Sichuan Earthquake affected area were invited to have a visit to Kids’
City at City of Dreams.

volunteer activities and calling out to
their employees to contribute to nonprofitable organizations, paying visits
to the needy and making charitable
donations. Beneficiaries of these
activities include the Fountain of Hope,
Cradle of Hope, the Concordia School
for Special Education, the Association
of Rehabilitation of Drug Abuser's of
Macau, the St. Francis Home of the
Elderly, Caritas Macau and the Good
Shepherd Center, just to name a few.

Acting local, thinking global
Melco Crown Entertainment believes
that the Company’s achievements are
directly related to every employee’s
commitment. The innovation that has
driven the company’s growth is being
applied to attracting and retaining the
best talent.

centerpieces of the educational
programs Melco Crown Entertainment
provides for its work force. Melco
Crown Entertainment employees
are given access to knowledge and
learning in many different ways:
At the Leadership Conference,
distinguished businessmen, senior
government officials, economists,
investors and other experts in their
fields of knowledge were invited
to share their expertise with the
management staff. Speakers at the
event included Sir Gordon Wu GBS
KCMG FICE, Founder and Chairman
of Hopewell Group, Mr. Chen Xiang,
Deputy Director of Economy of the
Liaison Office of the Central People's
Government in the Macao SAR, as
well as Ms. Maria Helena de Senna
Fernandes, Deputy Director of Macau

Government Tourist Office.
With the Learning Academy,
educational programs are offered in
partnership with major international
and local educational institutions,
which allow employees to earn credits,
diplomas and certificates. One of its
successful programs is the “Return
to High School Program”, where the
Company’s employees can continue
their high school education at the
Company’s facility free-of-charge.
Upon graduation, students will
receive a diploma recognized by the
local authorities, and Melco Crown
Entertainment will also reimburse the
expenses for their school books.
In addition to enabling courses and
scholarships for its employees, Melco
Crown Entertainment’s scholarship
program also covers the employees’
immediate family members. By taking
this additional step, Melco Crown
Entertainment aims to enable its
employees and their family members
to reshape their destinies, and build a
better Macau in the long run.
“The reason for launching these
employee initiatives is simple,” Mr. Ho
says. “We knew that to be the best,
we would have to attract the best. We
also believe that Macau’s future and
its sustainable development lies in
the hands of the young people in the
community. We are proud to be able to
help nurture next generation leaders
for the gaming industry here in Macau.”

As part of its commitment
to the development of local
Macau employees, Melco Crown
Entertainment launched the “50/2010
Action” in July, 2008, where the
Company committed to have at least
50% of their management positions
held by local Macau people by the
end of 2010. In order to achieve this
goal, Melco Crown Entertainment,
a strong believer in internal career
opportunities, has launched a series of
initiatives geared towards the career
and personal development of its
employees.
The in-house Leadership Conference
and Learning Academy are the
Melco Crown Entertainment sponsored a total of 64 students in Sichuan for their different stages of education.
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L

ocated on Sydney Harbour, Star
City is a complete leisure and
entertainment destination and
the only casino in New South
Wales. Star City operates 200 gaming
tables and includes a 480-room hotel,
a 2000-seat theatre, six restaurants and
eight bars. Its 3.34-hectare complex
(about the size of seven football fields)
is a key part of the city’s vibrant Darling
Harbour precinct. Overlooking the famed
Sydney Harbour Bridge, Cockle Bay and
the CBD, the hotel and casino offers
guests spectacular views and the unique
opportunity to experience the excitement
of Sydney’s popular tourist attractions.
Star City has extensive VIP gaming
facilities, including the newly expanded
and refurbished exclusive private gaming
room - the Sovereign Room. The
Sovereign Room is the ultimate in private
luxury. Its opulence is only matched by
the discreet and attentive service its guests
receive, 24 hours a day. There are a wide

variety of games on offer in The Sovereign
Room including Black Jack, Pontoon,
Roulette, Pai Gow, Caribbean Stud and
Baccarat. Sovereign Room members enjoy
a seasonal mix of complimentary light
snacks on offer in the dedicated dining
area, with the option to purchase meals
from the extensive dining room menu.
Beverages including an international
selection of wines, spirits and beers are
complimentary to all Sovereign Room
members and their guests. For ultimate
privacy, there are seven luxurious inner
sanctum rooms, offering personalised
butler service and high limit tables.
VIP members also have the
opportunity to attend exclusive Star City
events and functions throughout the year.
Popular events include golf tournaments,
themed ballroom dinners, access to
exclusive box suites for high demand
International and local sporting events, local
shows/concerts and performances, theatre and
movie premieres and also gaming tournaments.
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Examples of gaming tournaments that are
popular with members include regular slot
promotions offering cash or points prizes based
on play and also table play promotions with
attractive prize pools.
Star City is currently undergoing a
major transformation into a world class
leisure and entertainment destination
under Tabcorp Holding Ltd’s planned $860
million investment in the property. The
redevelopment will include the addition of
a new 5 star hotel, 20 restaurants and bars
including an international nightlife venue,
a retail precinct and a 3000 seat events
centre. VIP gaming services are also being
upgraded to include exclusive high roller
suites and two private jets.
Some areas of Star City’s main gaming
floor have already been refurbished.
The new Baccarat room is the latest area
to open as part of Star City’s extensive
refurbishment. Star City has launched a
luxurious new room in order to provide a
better experience for the large number of
customers that enjoy the game of Baccarat.
Situated on the Main Gaming Floor, the new
room is appointed with a dedicated buy-in
desk and 18 custom made tables and chairs
for your ultimate comfort.

Key features of Star City’s redevelopment include:
•
Reorienting the casino to embrace Sydney's harbour and city skyline. The		
	Main Gaming Floor and new top-end restaurants will face the city skyline, giving
customers one of the best views of Sydney
•

A new 5 star hotel to join the existing Hotel and Apartment towers. This will add
a mix of standard rooms, suites and penthouses as well as a spa, gym and pool
to the existing hotel offering

•

A new restaurant and retail precinct to give our customers a greater choice of 		
restaurants, bars and retail stores

•

Refurbishing and expanding the gaming floor to bring it up to world class 		
standard

•

A 3,000-seat multi-purpose entertainment venue for major international acts, 		
trade shows, exhibitions and conferences

•

Two private aircraft for transporting VIP guests from the Asian region to Sydney

•

World class spa and treatment rooms

Star City’s redevelopment is expected to be complete by late 2011.
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Westin Hotels & Resorts,

with 121 hotels and resorts in 31
countries and territories, is owned by
Starwood Hotels & Resorts Worldwide,
Inc. and was ranked “Highest in Guest
Satisfaction Among Upscale Hotel
Chains” in J.D. Power and Associates
2004 North America Hotel Guest
Satisfaction StudySM.”

Starwood Hotels &
Resorts Worldwide, Inc. is one

About The Westin
Resort Macau

T

he Westin Resort Macau is
situated on the southern tip
of Coloane Island overlooking
the spectacular Hac Sa Beach.
The eight-storey grand complex, which
is terraced into a lush mountainside,
features Macau Golf & Country Club’s
18-hole tournament-style golf course on
its rooftop and commands stunning views
of the South China Sea.
The Westin Resort Macau offers 208
suites and rooms (average 66 sq. meters),
each opening out to a private terrace
overlooking the South China Sea, Hac
Sa Beach or the Coloane National Park.
Just a 20 minute drive from the Macau
Ferry Terminal, a 10 minute drive from
Macau International Airport, downtown
shopping and entertainment centre, and
only 5 minutes away from the newly
developed Cotai Strip, The Westin
Resort Macau is an ultimate retreat that

suits everyone from couples and families
to corporate groups.
The Westin Resort Macau was
recently named Best Business Hotel, Best
Service Hotel and Most Luxurious Hotel
in Macau by MasterCard Worldwide’s
“The Best Of 2006” Awards. The resort
was also voted as the Best Resort in Asia
by Hong Kong Business’s prestigious
High Flyers Outstanding Enterprises
2005 Awards and once again nominated
as “preferred choice of accommodation of
travelers to Macau” by Frequent Traveller.
Recent accolades include Best Business
Hotel in Macau SAR by Business
Traveller; Number 1 resort in Greater
China region and 7th Best Resort in Asia
by Asia-hotel.com; Number 1 resort
in Greater China region by Asia’s Best
Hotels & Resorts; One of top 7 seaside
resorts in China by National Geographic
Traveler.

of the leading hotel and leisure companies
in the world with approximately 850
properties in more than 95 countries
and 145,000 employees at its owned
and managed properties. Starwood®
Hotels is a fully integrated owner,
operator and franchisor of hotels and
resorts with the following internationally
renowned brands: St. Regis®, The Luxury
Collection®, Sheraton®, Westin®, Four
Points® by Sheraton, W®, Le Méridien®
and the recently announced aloftSM
and ELEMENTSM Hotels. Starwood
Hotels also owns Starwood Vacation
Ownership, Inc., one of the premier
developers and operators of high quality
vacation interval ownership resorts.

The Westin Resort Macau
1918 Estrada de Hac Sa, Coloane, Macau
t 853.2887.1111 f 853.2887.1122
westin.com/macau

success has a view

What will your team do before the meeting? What will they be inspired to do after?
Book your next meeting at The Westin Resort Macau, where unique places inspire unique ideas.
For just HK$1,538++ per person, it includes:
• One night accommodation in a Superior Room
• One full day meeting package (includes lunch and 2 coffee breaks)
• 24 hours In-room Internet Access (standard speed)
• 30 minutes Team Building activity

* 25 rooms or more a night : HK$1,438++ per person
* 50 rooms or more a night : HK$1,338++ per person

For further details, please email us at 01065SalesTeam@westin.com or call
853-8899-1128 / toll free at 800-938-938 .
Minutes Away, World Apart
Step from the rooftop out onto a championship golf course at the Macau Golf and Country Club
while Cotai’s world class shopping, dining and entertainment is a mere 5 minutes away
(complimentary shuttle service provided)
Terms and Conditions:
1. All above prices are in Hong Kong dollars and are subject to 10% service charge and applicable taxes.
2. Above offer is valid for new bookings only with a minimum of 10 rooms.
3. Above offer is based on single occupancy per room, supplement applies for double occupancy.
4. All bookings must be confirmed by December 31, 2010, and the event must be held by March 31, 2011.
5. The above packages cannot be used in conjunction with any other promotional or discount offers.
6. The above packages are subject to availability, and advance booking is required.
7. The Westin Resort Macau reserves the right to amend or withdraw this offer without any prior notice.

IV
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Melco Crown Entertainment
Melco Crown Entertainment Limited (NASDAQ: MPEL) is a developer, owner and operator
of casino gaming and entertainment resort facilities focused on the Macau market.
Melco Crown Entertainment currently operates a full portfolio of gaming assets in Macau,
including Altira Macau, a luxurious Forbes 5-star casino hotel; City of Dreams, the flagship
integrated entertainment resort; and Mocha Clubs, the largest non-casino based electronic
gaming chain in Macau. In order to bring in a unique element to Macau’s entertainment
experience, Melco Crown Entertainment invested over HK$2 billion to create The House of
Dancing Water, the world’s largest water-based production. Debuted at City of Dreams on
September 17, 2010, this unique, Chinese-inspired world-class production is a “must-see”
show in Asia. This spectacle ushers in a new era of entertainment in Macau, contributing to
the city’s transformation into the premier leisure and entertainment destination in Asia.
Besides being home to the world’s largest water-based production, City of Dreams’ “World
of Firsts” experience also include Club CUBIC, the largest night club across Hong Kong
and Macau; the 10,000-square-foot Kids’ City, the largest kids’ attraction in Macau; and the
world’s first Chinese Rock Star Suite at its Hard Rock Hotel.
Event Support History

Teams:		

2007 (one), 2008 (two), 2009 (one) & 2010 (one)

Sponsorships:

2007 - 2010 Event Partner Sponsor

Aristocrat Technologies
The Aristocrat Group is a leading global provider of gaming solutions.
The Group is licensed by over 200 regulators and its products and services are available in
over 90 countries around the world.
Aristocrat offers a diverse range of products and services including electronic gaming
machines, interactive video terminal systems and casino management systems.
Event Support History

Teams:		

2007 (two), 2008 (two), 2009 (one) & 2010 (two)

Star City Casinos
Located on Sydney’s Darling Harbour, Star City is a complete leisure and entertainment
destination and the only casino in New South Wales. Star City operates 200 gaming
tables and includes a 480-room hotel, a 2000-seat theatre, six restaurants and eight bars.
Overlooking the famed Sydney Harbour Bridge, Cockle Bay and the CBD, the hotel and
casino offers guests spectacular views and the unique opportunity to experience the
excitement of Sydney’s popular tourist attractions.
Star City is currently undergoing a major transformation into a world class leisure and
entertainment destination under Tabcorp Holding Ltd’s planned $860 million investment
in the property. The redevelopment will include the addition of a new 5 star hotel, 20
restaurants and bars, a retail precinct and a 3000 seat events centre. VIP gaming services
are also being upgraded to include exclusive high roller suites and two private jets.
Event Support History

Teams:		

Newcomer 2010 (one)

Sponsorships:

2010

Event Partner Sponsor

20

TEA

M

I

N

FOR

M

ATIO

N

Wynn Macau
Wynn Macau is the first Las Vegas-style integrated resort in Asia. The hotel features
600 hotel rooms and suites, a unique choreographed performance lake, 5 fine-dining
and casual dining restaurants led by a team of top chefs, a lounge & bar area, a spa, an
outdoor heated swimming pool, 22,000 square feet of multi-purpose convention facilities,
approximately 130,000 square feet of casino gaming space, and 26,000 square feet of retail
space that houses the largest variety of international luxury brands in the city. The resort is
located in the heart of Macau, adjacent to the Macau-Taipa Bridge.
Event Support History

Teams:		

2007 (two), 2008 (two), 2009 (two) & 2010 (two)

Walker Digital Gaming
Walker Digital, LLC’s affiliates such as Walker Digital Management, LLC and Walker
Digital Gaming, LLC develop, protect and commercialize intellectual property. Often, the
intellectual property (which is assigned to Walker Digital, LLC) is licensed to unaffiliated
operating companies. Executive management of Walker Digital Management, LLC
negotiates the licensing of IP assigned to parent company Walker Digital, LLC. In other
cases, the intellectual property is used as the basis for innovative start-ups to which Walker
Digital, LLC and Walker Digital Management, LLC may contribute personnel, expertise
and funding. Walker Digital, LLC and its affiliates are privately held and do not engage in
consulting to outside companies.
Event Support History

Teams:		

Newcomer 2010 (one)

Macau Business
Macau Business, a 132-page monthly magazine is De Ficção Multimedia Projects’ flagship
publication. Launched in May 2004, focuses on Macau’s business community and economy and has
achieved immense market credibility and penetration – in both circulation and reach – owing to its
present monthly circulation of 25,000 issues and an aggregate growth rate of 800 percent to date.
Besides local and international availability, Macau Business maintains a highly visited website –
which recently logged its nine millionth pages viewed. Its subscribers span South East Asia, North
America and Europe. DeFicção Multimedia Projects is the only independently owned, non-Chinese
local publishing group engaged in publishing two monthly magazines, several other publications,
event management and soon, the hospitality field.
Macau Business is co-shareholder of MacauBusiness SK Events Ltd. , your event host today.
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Galaxy Casino S.A.
Galaxy Casino S.A. was granted a gaming concession from the Macau Government in 2002
in Asia’s booming gaming city. Galaxy carefully designed its growth strategy to meet current
and future market developments in a city undergoing an evolution unlike any other in the
world and the result has seen Galaxy meet the diversity of both long and short term visitor
needs, and become a landmark of Macau’s tourism sector. With the launch of four distinctive
CityClub casinos dedicated to the lucrative VIP market, Galaxy entered the gaming industry,
firmly stamping its brand in the market place. Major contributors to Galaxy’s ongoing success
are its strong management team and exceptionally trained staff. Corporate citizenship is a
priority and Galaxy prides itself on contributing to Macau’s economy through recruitment,
social events and community service.
Event Support History

Teams:		

2007 (one), 2008 (two), 2009 (two) & 2010 (two)

Sponsorships:
		

2009 Longest Drive
Nearest to the Pin

		
		

2010 Longest Drive (2nd Round)
Nearest to the Pin (2nd Round)

Coca Cola Beverages Company Ltd.
The Macau Coca-Cola Beverage Company Ltd., serving Macau since 1949, a bottling system
member belongs to the Coca-Cola Greater China. We are: The biggest beverage company
and the dominate beverage marketer with the highest market share, market coverage and
penetration, numbers of beverage system establishment in Macau S.A.R.
We are the only beverage company in Macau providing customers with full marketing
services supports, total sales integration services, full year distribution including the
customer point-to-point supports, full beverage quality assurance and beverage system
counseling and installation.
Event Support History

Teams:		

2008 (one) & 2010 (one)

Sponsorships:

2007 - 2010 Beverages for Tournament and Gala Dinner

Helping Hand Group
The Helping Hand Group has raised and donated over $18 million USD for leading
charities, community groups, schools and sporting clubs since 1997. This is achieved
by providing Memorabilia (Music/Movies/Sport) as well as Artwork and fine Wines for
fundraising through Silent or Live auctions. Helping Hand Group has operated Auctions in
15 Countries around the World and has affiliations with 9 offices across 6 Countries!
Event Support History

Teams:		

2009 (one) & 2010 (one)

Sponsorships:

2007 - 2010 Gala Dinner Partner
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Dog One Life
Dog One Life is a Japanese “one-stop” shop with multi-features pet service center. We provide all
kind of pet needs including: high quality supplies, food from worldwide, training classes, workshops,
salon, migration, hotel and the bakery are specially made for your loving dog. At Dog One Life,
the most important is that we care our customers. Through different types of classes; owner can
understand their dogs better. Further more, we have invited an A-grade groomer from our Japan
main store to supervise our grooming salon.
Event Support History

Teams:		

2009 (one) & 2010 (one)

MGM Macau
MGM MACAU, a world-class luxury resort and a glowing icon on the Macau skyline,
stands impressively along the waterfront at the heart of Macau’s central entertainment
district. The state-of-the-art accommodation in 593 rooms, stylishly inviting interiors,
outstanding international gourmets, unique conventions and events venues, world-class
entertainments and spa facilities, and seamlessly adjacent to the exclusive flagship mall
One Central Macau, create the perfect setting for a dynamic lifestyle and memorable
experience. A distinguishing feature of the resort is the 1088m² Grande Praça which is
located on the ground level. Rising 25 meters above the floor of the resort to a glass ceiling
as a unique venue for events and dining, this dynamic space showcases European-inspired
architecture and dramatic landscapes combined with man-made art forms.

Teams:		

2008 (two), 2009 (two) & 2010 (two)

Sponsorships:
		
		
		

2009 Best Team Performance Trophy
2010 Longest Drive (1st Round)
Nearest to the Pin (1st Round)

Silver Heritage Limited
Silver Heritage Limited was founded in 2003 to invest resources into projects in the fast-growing
gaming sector of the Asia-Pacific region. It is engaged in the leasing of slot machines, server
based gaming terminals and the creation of themed gaming clubs to legal, licensed gaming
premises, as well as other gaming related projects such as live sports betting, poker tables and the
development of sports bars in casinos and licensed clubs. We have operations in Macau, Vietnam,
Cambodia, Laos, the Philippines, many of them market leading venues by $ per day per machine.
are proud to be associated with the Macau Business Golf Day. It shares the ideals of charitable
business across Asia, funding orphanages in Cambodia and Philippines and as a major sponsor of
development sports for under privileged Lao kids.
Event Support History

Teams:		

2009 (one) & 2010 (one)
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Aruze Gaming
Las Vegas-based Aruze Gaming America, Inc. designs, develops and manufactures slot machines and gaming devices for the global casino market. With subsidiaries in Australia, South Africa, Macau and Japan,
Aruze Gaming America produces highly innovative gaming products, including high resolution video and
stepper slot machines, communal gaming products and multi-terminal devices.
Event Support History

Teams:		

Newcomer 2010 (one)

BNU - Banco Nacional Ultramarino S.A.
Banco Nacional Ultramarino S.A. was founded in Lisbon, Portugal, in 1864, and starts its
operations in Macau in 1902. Both as a commercial and issuing bank Banco Nacional
Ultramarino has strongly contributed over the past century to the economic and social
development of Macau. On March 28th 2001 the merger of Banco Nacional Ultramarino and
Caixa Geral de Depósitos through incorporation of Banco Nacional Ultramarino into Caixa
Geral de Depósitos was announced. In accordance with the merger plan the Macau Branch of
Banco Nacional Ultramarino has become a bank incorporated in Macau and a wholly owned
subsidiary of Caixa Geral de Depósitos, as of July 1, 2001. Banco Nacional Ultramarino provides
a range of banking products and services including credit cards, personal loans, investment
services and corporate banking facilities delivered through a variety of distribution channels
and supported by an efficient customer service.
Event Support History

Teams:		

2007 (one), 2008 (one), 2009 (one) & 2010 (one)

		

Tournament Winner in 2008 & 2009

Shuffle Master
Shuffle Master, Inc. is a gaming supply company specializing in providing its casino customers
with improved profitability, productivity and security, as well as popular cutting-edge gaming
entertainment content, through value-add products in four distinct categories: Utility Products
which includes automatic card shuffler, roulette chip sorters and intelligent table system modules,
Proprietary Table Games which include live table game tournaments, Electronic Table Systems
which include electronic multi-player table game platforms, and Electronic Gaming Machines
which include traditional video slot machines for select markets. The Company is included in the
S&P Smallcap 600 Index.

Event Support History

Teams:		

2009 (one) & 2010 (one)
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SJM Holdings Limited
Sociedade de Jogos de Macau S.A. (“SJM”) is the only casino gaming concessionaire with its roots in
Macau, and is the largest in terms of gaming revenue and number of casinos. SJM is now operating
17 casinos and 4 slot machine lounges. As the flagship of SJM, Grand Lisboa is the premier gaming
and hotel complex in Macau. The design of the building which resembles a Golden Lotus in full
bloom becomes an icon of the city. Opened on 11 February 2007, Casino Grand Lisboa offers over
340 gaming tables where guests can enjoy a variety of games. The venue also accommodates more
than 750 slot machines located throughout the casino. The famous Crazy Paris Show and Tokyo
Nights provide performances in Grand Lisboa everyday. The Grand Lisboa’s hotel tower opened on
17 December 2008, offering 430 ultra-luxurious rooms and suites, state-of-the-art meeting facilities
and banqueting facilities, a fitness centre, swimming pool, spa and outstanding food and beverage
facilities with Michelin-stars awards.
Event Support History

Teams:		

2007 (one), 2008 (one), 2009 (two ) & 2010 (two)

Sponsorship:
		

2010 Best Performing Team Trophy (2nd Round)
Putting Contest (2nd Round)

Caesars Golf Macau
Caesars Golf Macau, one of seven golf courses in Harrah’s Entertainment’s global resort
portfolio, is the only semi-private 18-hole golf course in Macau. Anchoring the southern
end of the Cotai entertainment district, the 175-acre facility is envisioned to play an
active role in diversifying Macau’s tourism offerings while creating opportunities for local
residents to enjoy the game through annual member plans, instructional programs and
community events. Macau’s newest sports and entertainment destination is scheduled to
open in phases.
Event Support History

Teams:		

Newcomer 2010 (two)

Sponsorships:

2010 Event Partner

IGT Asia
IGT-International Game Technology is a global company specializing in the design,
development, manufacturing, distribution and sales of computerized gaming machines and
systems products. We strive to maintain a diverse portfolio of gaming products that span a
wide range of categories and target customer markets with a variety of games, platforms
and systems, offered across gaming jurisdictions worldwide. We derive our revenues in two
ways, either from the sale (product sales) or placement (gaming operations) of our gaming
products, services and/or intellectual properties. Operating results reviewed by our chief
decision makers encompass all revenue sources within each geographical customer region.
We currently view our business in two regional operating segments,
each incorporating all types of revenues.
Event Support History

Teams:		

2007 (one), 2008 (two), 2009 (two) & 2010 (one)
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Leighton - China State Joint Venture
The Leighton – China State Joint Venture is one of Hong Kong and Macau’s most successful joint
venture partnerships. The Joint Venture has successfully completed numerous large-scale civil
infrastructure and building projects in this area over a number of years.
The Joint Venture was responsible for the design and construction of the Wynn Resorts development
in Macau.
Event Support History

Teams:		

Newcomer 2010 (one)

SKSupport
SKSupport Ltd. is Macau’s one and only sport & incentive agency. Committed to the notion
that quality matters whether it be sports management, sports consulting, sports marketing
or event management – SKSupport Ltd. aims to serve you the best. Our more than 15 years
experience in professional sport and establishment in the world’s biggest motor sport
events, our involvement in the Macau Grand Prix for 10 years and local Charity sport events,
promises to give you the best in measurable sponsorship programs and best opportunities
to promote your company , image, products and messages especially in the Asian region.
SKSupport is co-shareholder of MacauBusiness SK Events Ltd. , your event host today.
Event Support History

Teams:		

2009 (one) & 2010 (one)

Sands China Ltd.
Sands China Ltd. (Sands China or Company) is a subsidiary of global resort developer Las
Vegas Sands Corp. (NYSE.LVS), and a listed company on the Hong Kong Stock Exchange.
Sands China is the largest operator of integrated resorts in Macau. The Company owns and
operates THE VENETIAN® Macao-Resort-Hotel and THE PLAZA™ Macao at COTAI STRIP®
Development and the SANDS Macao Hotel on the Macau peninsula. The Company’s
integrated resorts contain a diversified mix of leisure and business attractions, including large
meeting and convention facilities, a wide range of restaurants, shopping malls, and worldclass entertainment at CotaiArena™.
Event Support History

Teams:		

Newcomer 2010 (two)

Sponsorships:
		

2010 Best Performing Team Trophy Round I
Putting Contest Trophy Round I
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CAESAR s G O L F M ACAU

Facts on the
Golf Course
C

aesars Golf Macau, one of seven golf courses in Harrah’s Entertainment’s global resort portfolio, is the only semi-private 18-hole golf course in
Macau. Anchoring the southern end of the Cotai entertainment district, the 175-acre facility is envisioned to play an active role in diversifying
Macau’s tourism offerings while creating opportunities for local residents to enjoy the game through annual member plans, instructional
programs and community events.

Golf Course

The 18-hole, par-72 course originally designed in the links-style has been completely refurbished. A new fleet of top-of-the-line golf carts
equipped with GPS systems will be introduced shortly.

Practice Facilities

The only full-length driving range in Macau comprises 22 stations in one continuous EZ Tee® tee line as well as natural turf tees. A practice
putting green, fairway and greenside practice bunkers, and chipping pitching areas round out the complete offering.

Fitting Studio

Trained professionals will tailor-fit customers with the latest equipment from the industry’s top manufacturers. From launch angles to grip
size, personal equipment specifications will enhance golfers’ performance and enjoyment of the game. Repair services are also available.
In addition, the club will be home to the ‘Macau Golf Association Junior Golf Programme at Caesars Golf Macau’, which will see Caesars Golf
team with the Macau Golf Association, the governing body for the sport, to provide opportunities for children to experience golf, many for
the first time, and to identify and develop talented young players as part of the company’s commitment to the Macau community. Once
completed, the 32,000 square-foot Caesars Golf Macau clubhouse will feature a host of leisure and entertainment amenities, creating a
destination unto itself.

Fine Dining

Macau’s leading restaurateur, G&L Group, will operate a high-end restaurant at Caesars Golf Macau. The 88-seat main dining room will
feature casual fare during the day and authentic regional Chinese cuisine and freshly prepared Japanese specialties, including a full-service
teppanyaki grill, in the evenings. Private dining rooms, all with views, will also be available.

Exclusive Shopping

More than just a pro shop, the 2,400 square-foot golf lifestyle boutique at Caesars golf will feature the latest lines of upscale, fashionforward sports and leisure apparel from some of the world’s most admired designers alongside an exclusive collection of signature Caesars
Golf Macau logo apparel and gift items.

Luxurious Spa

The 4,000 square-foot spa will feature eight private treatment rooms and a range of customised, invigorating-yet-restorative spa treatments.
The men’s and women’s health facilities will also include oversized steam rooms, saunas and hot and cold plunge pools.

Entertainment

Each of the clubhouse’s private dining rooms feature separate karaoke lounges. Boasting no less than 20 flatscreens, all connected to
satellite television, the clubhouse will also be the best place in Macau to catch the world’s biggest sporting events.

Meetings and Events

A range of multi-functional spaces and a team of full-service banquet staff will be able to cater to special events from 20 to 200 in size. The
stat-of-the-art boardroom with video conference capabilities will set a new standard in meetings and conventions. With panoramic views,
the rooftop terraces will be the ideal setting for intimate events and the terraced lawn forming a lavish backdrop for outdoor events.
Connoisseurs who expect nothing short of the best from every aspect of their Caesars experience will not be disappointed as Caesars Golf
Macau takes the VIP golf experience to a new level.
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Tournament Tees
Par 72 7,183 Yds.

28

Macau golf & country club

Facts on the
Golf Course
N

ature herself created a magnificent setting for this truly unique
golf course. With spectacular views over the picturesque Hac Sa
Beach and the South China Sea, the course offers a wide variety
of interesting and challenging playing conditions.
With various holes ranging from flat to undulating and
with strategically placed bunkers and lakes, the golf course is
memorable for the unique challenge that golfers are confronted
with at every hole. The multiple varieties of trees, shrubs and
natural vegetation also add seasonal color to the verdant splendor
of the golf course making a great experience for every golfer
regardless of one’s score.

Hole
Par 4 394 Yds.
This pleasant opening hole requires a straight drive to avoid well-placed
fairway bunkers. The second shot to a well-bunkered large green plays
further than it looks, so ensure you have enough club.
Hole 2 Par 5 498 Yds.
A left to right dog leg par 5 requiring a long straight drive to get to the
dog-leg and avoid the bunkers. Big hitters may reach the green in two. A
well placed second shot is needed to open up the green for a short iron
third.
Hole
Par 4 332 Yds.
This very tight, rising par 4 needs an accurate tee shot to place the ball
between the out of bounds and three bunkers. The elevated green makes
club selection for the second shot very tricky.
Hole
Par 3 152 Yds.
This is a straightforward par 3 made
awkward by swirling winds around the
green. A definite birdie chance for any good
iron player.
Hole
Par 4 474 Yds.
An elevated tee gives the player a view of
all the trouble to be negotiated. This hole
requires a good long drive to allow the
opportunity to try for the green tucked in a hazard protected hollow.
Hole 5 is the toughest par 4 on the course, a real card wrecker.

Hole
Par 3 140 Yds.
Out of bounds on the left and water behind on the right
makes this relatively simple hole harder to play than it
should be.
Hole
Par 4 317 Yds.
Out of bounds, ravines, a narrow fairway, and elevation
changes make this short par 4 quite daunting. The sensible
play is a long iron to the center of the fairway, which sets up
a mid to short iron blind second shot to a well-bunkered
elevated green.
Hole
Par 4 370 Yds.
A definite birdie chance
if you can avoid the
fairway bunkers from
the picturesque elevated
tee. A small, very
undulating green places
a premium on pinpoint
accuracy for the short
iron second shot.
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Tournament Tees
Par 71 6,557 Yds.

Hole
Par 4 405 Yds.
A straight away down hill par 4. If you can thread your tee shot through
the fairway bunkers you find yourself with a mid to short iron down hill
shot to a heavily bunkered sloping green.
Hole
Par 4 396 Yds.
An intimidating tee shot that requires a fade to put the ball on the right
side of the fairway. This sets up a mid-iron to a raised upturned saucer
shaped green. Make par or better on this hole and you deserve a pat on
the back.

Hole
Par 3 201 Yds.
Trouble down the right, bunkers on the left and a small
sloping green make this the toughest par 3 on the course.
Hole
Par 4 339 Yds.
A long iron or fairway wood off the tee will set up a short iron
over water to the sunken green. This pretty hole is a definite
birdie chance.

Hole
Par 3 230 Yds.
This is a tough par 3. Pinpoint accuracy with a long iron or fairway wood
is your only chance of hitting this punishing green.

Hole
Par 4 410 Yds.
Anything but a perfect drive will leave a second shot off an
upward sloping lie to a long two-tier green with hazards
behind and to the right. This seemingly simple hole can be a
real card wrecker.

Hole
Par 5 574 Yds.
This classic par 5 rises from tee to green and is a genuine three shooter.
A booming drive is needed to carry the water, followed by an accurate
fairway wood which will set up a mid iron third to a violently sloping
two-tier green.

Hole
Par 3 225 Yds.
This spectacular par 3 has an elevated tee 140 feet above a big
green surrounded by cliffs and shrub land to the right and the
South China Sea to the left. Anything other than the perfect
tee shot will result in disaster.

Hole
Par 5 536 Yds.
Trouble all the way down the right side makes accuracy rather than
length the requirement for this hole. A good short iron third shot to the
elevated green will set up a birdie chance if you can negotiate the swirling
winds around the green.

Hole
Par 5 564 Yds.
Big hitters may risk going for this green in two, but sea, lakes,
deep greenside bunkers and out of bounds usually forces a lay up
second shot. This leaves a mid to short iron third over water to a
sloping elevated green with out of bounds just over the back.
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Fav o u r i t e A s i a n g o l f c o u r s e s

W

e know what you´re thinking, there are so many golf courses out there in the world, who do you think you are to decide which golf
courses are the most beautiful in the first place. And you are absolutely right. Beauty is in the eye of the beholder. So this selection
makes no claim to be complete. It shall rather be an inspiration for your next vacation or just a suggestion for a future trip with
your friends not just to play golf at, but also to relax and to enjoy these breathtaking landscapes.

The Hong Kong Golf Club (HK) - The city is close
The first golf course on our list is also the nearest to Macau
and our neighbour, so to speak. The Royal Hong Kong Golf
Club was formed on Friday 10th May 1889 by "thirteen golfing
enthusiasts". This group had difficulty finding any open land
suitable for golf, but eventually obtained permission to play at
Happy Valley. This area was used for football, polo, hockey and
military parades, so the golfers had to take their turn at using
the ground. Due to the other uses they were not permitted
to construct bunkers, greens and tees. However, this was
overcome by putting down nets for bunkers, whilst granite sets
were used for the hole.

Laguna Phuket Golf Club (Thailand) - Breathtaking surroundings of mountains and trees

Voted in the Top Ten Best Golf Resorts in Asia, Best Clubhouse
in Asia and Best Golf Course in Thailand by readers of Asian
Golf Monthly magazine, Laguna Phuket Golf Club is an 18hole, par-71 resort course, designed by Max Wexler and David
Abell, which challenges golfing enthusiasts of all abilities.
Measuring 6,654 yards from the back tees and 5,464 yards
from the front tees, the course features a wealth of scenic
lagoons, coconut groves and undulating fairways, set against
the dramatic backdrop of the surrounding mountains and
Andaman Sea.

Sunrise Golf & Country Club (Taiwan) - Wonderful landscape and wide greens
Only 20 minutes away from the Taipei International Airport, the
Sunrise Golf Course is the only championship course in Taiwan with
a world-class reputation, and 18-holes course spread over 7091 yards
of fairways. In spring and summer the course is covered with Bermuda
328, a special grass that is extremely soft and elastic. Throughout fall
and winter bent grass helps the course to keep green and beautiful
in the colder weather. The club is a multi-function country club with
international conference facilities and fabulous restaurants.
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Nine Bridges Golf Course Resort (South Korea) - “Nine” bridges course
The charm of Nine Bridges lies in its ability to integrate what
Mother Nature has put forth before the course architects - Ronald
Fream and David Dale - into a fine championship design to produce
a golf course of unrelenting pace and balance. It is characterised
by over 100 bunkers, some of which are steep, brick-walled type
similar to those found on great Scottish links courses. No two
holes in succession move in the same direction, which means each
hole presents its own challenge considering the persistent winds on
Jeju Island. There are a total number of eight bridges built on the
course, the ninth of the Club’s name is metaphorical – that which
connects the club to its members and guests.

Mission Hills Golf Club (China) - Can you swim?
Mission Hills Golf Club was established in 1992 and 1993 saw
the opening of its public driving range. By February 1994, the
People’s Government of Shenzhen entered into an agreement with
the International Golf Federation, appointing the Club to host the
1995 World Cup of Golf Final, which was the first international
golf tournament to be held in China. In 2008 Mission Hills became
the largest golf course in the world according to Guiness World
Records. Mission Hills, a 6000 acre resort, boasts 10,000 members
and twelve 18-hole golf courses with 3 club houses.

Bali Golf & Country Club (Indonesia) - Tropical Dreams
The course at Bali Golf & Country Club is unique in that
golfers enjoy two distinctly different nine holes. On the
front nine you drive off into rain forest clad hills, moving
onward to spectacular vistas out over the Indian Ocean to
Nusa Penida and the volcanic mountains of East Bali, where
Gunung Agung reigns supreme. The back nine sees golfers
doing battle with giant coconut groves to stay on the carpet
of verdant green fairways and greens, finishing off with the
Indian Ocean practically lapping at your golf shoes.

Saujana Golf & Country Club (Malaysia) - Rolling Hills
Since its opening in 1986, Saujana Golf & Country Club has
established itself as Malaysia’s No. 1 golf club. Carved out of a
former palm and rubber plantation and set among rolling hills and
large tranquil lakes, Saujana has two internationally famous golf
facilities - the Palm Course and the Bunga Raya Course - both
designed by Ronald Fream. Saujana, host of seven Malaysian
Opens, was rated number 69 in the “Top 100 Best Courses outside
the USA” by Golf Digest 2005.
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Laguna National Golf & Country Club (Singapore) - The green mile
Laguna National is a premiere golf club in Singapore. It has
won local and inter-national accolades throughout the years.
As one of the top golf clubs in Singapore, Laguna National
has been the venue of several major golf events. This includes
the Asian PGA Tour, the Merlion Masters and the Singapore
Open. Laguna National has a huge reputation in the world of
golf, for it has a place on the list of Golf Magazine’s “Best 500
Holes in the World” and “Asia’s 24 Best Holes” together with
Augusta National and Pebble Beach in the United States and
St Andrew’s and Carnoustie in the United Kingdom.

Manila Southwoods Golf and Country Club (Philippines) - Beware of bunkers
The Manila Southwoods Golf and Country Club is located
just 30 minutes south of Makati, Manila. This 36-hole facility
has two 18-hole Jack Nicklaus signature courses, the Master’s
course and the Legend’s course. While the challenging
Master’s course is designed around “traps” and water hazards,
the Legend’s course is dominated by high mounds. This
makes the Par 72 course friendlier to high handicappers, but
it will pose a real challenge to those more experienced golfers
trying to aim for a low score.

Laem Chabang International Country Club (Thailand) - Enviable Panorama
While visiting Thailand, be certain that you don’t miss out the
world standard golf course at Laem Chabang International
Country Club. Designed and recommended by Jack Nicklaus,
Laem Chabang is simply the best spot for spending you holiday in
Thailand. And it’s just 30 minutes from Pattaya or 109 km away
from Bangkok. Mountain 9 is 3,446 yards in length around the
beautiful mountain style hills and Lake 9 is 3,419 yards in length
with a stream running through it, while Valley 9 is 3,619 yards
surrounded by picturesque mountains. These natural conditions
have been created to offer golfers a challenging golf course for each
to try their particular skills and ability.

The Shanghai Silport Golf Club (China) - Within Dian-shan Lake Last but not least on our list is the Shanghai Silport Golf Club.
The construction of Silport makes full use of the natural landforms
of Dian-shan Lake. The combination of the delicate design, the
difficult roughs, the changing wind and the undulating fairways,
provides players with a most challenging golfing experience. The
beautiful scenery of the Dian-shan Lake integrates perfectly with
the fairways. Having successfully hosted the Volvo China Open
seven times, Shanghai Silport Golf Club is recognized as the
“Home of the China Open”.
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Weight transfer vs sway
W

e’ve all been told to transfer the weight in
our back swings but don’t ‘sway’. The term
‘sway’ is often misused when referring to
weight transfer. Consequently, many players do not
transfer the weight properly because they are afraid of
‘swaying’. Yet other players insist that if they do not
transfer the weight they’ll lose power. Just how much
weight transfer should a swing have? To answer this,
one must understand that there are two types of motion
in the body during the swing. They are lateral and
rotational. Lateral refers to the side-to-side motion

Larry Petryk graduated
from the University
of San Diego California
in 1994, with an honors
degree in Business
Administration.
There, he competed in
the NCAA Division 1.
He turned professional
by qualifying for the
Canadian Tour in 1999
and 2000. He and his
wife moved to Macau
in 2006 where he helped
to develop the Macau
Professional Golfers’
Association and became
one of its founding
members. He plays
on various professional
circuits as well
as teaching golf.
He competed in
the Macau Open
from 2007 to 2009,
as well as on the 2009
China and Asian
Tours. His teaching
accomplishments
include 15 years of
teaching experience,
based on which he has
written a book on the
game of golf. He has
taught golf in the US,
Canada, and now in
Asia. He is one of Asia’s
top golf instructors
and is available for golf
lessons in Macau.

Right and Left Pivot

Upper Body Sway

and has a significant influence on weight transfer.
Rotational motion is how the body pivots or turns. It
can be created in many different ways and has a smaller
effect on weight transfer. The key is to find the amount
of weight transfer that best matches the way a player
rotates.
In the golf swing, there are two basic pivot points.
One is located slightly inside the left foot and the
other slightly inside the right foot. For a right-handed
golfer, the forward pivot is located inside the left foot
and the back inside the right foot.

Lower Body Sway

A sway occurs when any part of the body moves outside the back pivot point
The upper or lower body or both can ‘sway’ outside the back pivot point
Symptoms of the Upper Body Sway
1. Lack of stability
2. Lack of power
3. Excessive spine tilt
4. Hit behind the ball

Ideally, the body should always remain between
the left and right pivot points and never sway. There
are three successful approaches to accomplish this.
All three are excellent and have advantages and
disadvantages. Again, the key is to find which type
matches the way the body naturally wants to rotate
and move. This is determined by asking the player

Symptoms of the Lower Body Sway
1. Swing tilts rather than turns
2. Chop down through impact
3. Deep divots
4. Pull and/or slice
5. Finish on the back side
which method feels right and makes the most sense,
as well as trial and error where immediate results are
obvious.
If a player has difficulty with a method it usually
means the technique is not a good match or the player
needs more time to develop athleticism and rhythm.
The latter is usually the case with beginners.
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Left Pivot

This is where the weight stays centered over
the forward pivot during the back swing. It is
one of the characteristics of the Stack and Tilt
method recently used by some professional
players. The advantages are simplicity, it
works well for pitching and chipping, but
mainly that it compensates for some of
the difficulties that inefficient body types
experience. The disadvantages are that it is
unorthodox and produces less power.

2.

Back Swing rotation over left Pivot

Down Swing rotation over left pivot

Back Swing rotation centered

Down Swing rotation over left pivot

Back Swing rotation over right pivot

Down Swing rotation over left pivot

Centered Rotation

A centered rotation is where the player
rotates over a point that is approximately in
the middle of the two pivot points. This is
the method that Sean Foley is teaching the
new Tiger Woods. Its advantages are that it
promotes a healthy spine and makes it easier
to maintain body angles necessary for solid
impact. In Tiger’s case it should produce
better results because his body does not
function as efficiently as when he was young
and used the two pivot motion. It also is not
as powerful as the two pivot swing.

3.

Two Pivot

This is the tradition method where the body’s
weight shifts laterally away from and back
towards the target during the swing. At the
top of the back swing, the body should form
a letter ‘N’ with a vertical line from both the
left and right pivot. It is the most powerful
of the three techniques but also the most
complicated. It requires the body to generate
higher levels of coil or stretch through specific
muscle groups. Some professionals will claim
that with other techniques they hit the ball
further but this is not from the technique
itself. Instead, it is because the technique
chosen is a better match for the way their
body functions.
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How it began
Three years of the Macau Business Charity Golf
Tournament & Gala Dinner
By Joerg Heger

2007
In 2007, the idea of implementing a charity
sports event in Macau was born. The goal was
to encourage Corporate Social Responsibility
in the region, with winning companies helping
and supporting locals, who had not benefited
from the rapid growth of Macau. Since golf is
well known for its charitable involvements, and
many big company bosses have an affiliation for
golf anyway, the baby was easily named “Macau
Business Charity Golf Tournament”. The
concept produced a win-win situation for all
parties involved: on one hand companies were
able to give something back to the community;
and on the other receive the benefits of
exposure that this event provides.
In that very first year, three major
tournament sponsors including Mocha Clubs,
The Westin Resort, and Hutchinson Telecom
were convinced of this good purpose. Initially
we were given advice for setting up the

tournament by the Macau Golf & Country
Club, which was also the venue for the golf
event, and remains so to this day.
There’s no tournament
without competitors, right?
For the first edition on November 28th,
12 teams from multiple business areas,
including gaming, entertainment, banking
and automobile manufacturing, came to battle
for the right to name an institution of their
choice, in order to forward on their winnings.
The first Tournament Champion was Team
Aristocrat, who forwarded their prize money
of HK$100,000 to the Macau Special
Olympics, supporting our special athletes
to compete in Beijing. Team BNU, the first
runner up gave their 2nd prize of HK$70,000
to the Macau Child Development Association

– a social project, which helps children with
special needs to cope with their hardships.
Second runner up, Wynn Macau, forwarded
their HK$30,000 to well known organisation
Tung Sin Tong. The side challenges of
“Nearest to the Pin” and “Longest Drive” both
went to the experienced golf player Johnny
Senna Fernandes.
And no event is complete without a party.
For this reason, the Gala Night came into
being. One day after the tournament at the
Westin Resort, a wonderful Gala Dinner once
again gathered all teams and their friends,
partners and wives. Besides dining and enjoying
themselves, all guests were able to bid in
auctions of memorabilia from the music, movie
and sports industries, as well as paintings from
local artists. Naturally, all the money bid was
forwarded for charity purposes again.
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2008
In the second edition of the Macau Business Charity Golf
Tournament the number of teams competing almost doubled
from the inaugural year’s 12 entries to 21. The major tournament
sponsors Mocha Clubs, RGB and Westin Resort were joined by
teams sponsored by Mercedes-Benz, Coca Cola, Yes!, SJM, City of
Dreams, Wynn Resorts, MGM Grand Macau, Grand Waldo, Melco
Crown Entertainment, BNU, Tim Bond, TCS Huxley, IGT, Aristocrat
and StarWorld Galaxy – all showing their golfing skills again at the
Macau Golf & Country Club on September 26th. There was one
change to the day however: The players had to repeat holes one
and two to complete the course, since the 17th and 18th holes had
to be closed temporarily due to an earlier visit by Typhoon Hagupit.
This didn’t stop Team Macau Golf from securing victory at the
second annual event by finishing nine strokes under par, donating

the HK$100,000 prize money to the Macau Children Development
Association. Runner up Team SJM Grand Lisboa with the best net
score of the day forwarded their prize money to Paul Pun, General
Secretary of Caritas. The special prizes sponsored by Yes! were
taken by Wee Peng Siong, who shot within 7 inches of the pin and
Gary Hann, who hit the longest drive. Ms Constance Hsu, Chief
Operating Officer of Mocha Clubs, claimed the Best Female award.
A significant amount of money was raised at the second Gala
Night. Together with previous year’s dinners, a total of 1 million
patacas in donations has reached more than a dozen local Caritas
and social projects. A major part of this amount was generated by
the Gala Dinner auction, selling rare items such as Tiger Woods´
signed and framed US Masters Flag, Mohammed Ali´s framed
boxing glove and Maradona´s official Argentinean team jersey, as
well as paintings from local artists.
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2009
Maintaining the same number of teams in 2009 despite the global
economic recession, was certainly a big achievement. New to the line-up
came Seapower Trading, Shuffle Master, Silver Heritage, Las Vegas
Sands, Dog One Life and Helping Hands as participating patrons.
Although Team BNU won the third edition of the Annual Macau
Business Charity Golf Tournament (for the second consecutive time)
with 6 under par, it was the all female Team MBSK (featuring Esther
Catita, Alice Costa and Fatima Hung), who stole the show from the
champions by achieving the best net score of the competition. Not only
was Alice Costa part of this winning team, but she also hit the longest
shot among her teammates and therefore won the “Longest Drive –
Female” award. Her counterpart winning the Men´s award was Alistair
Dick from Team Grand Lisboa. “Nearest to the Pin” was claimed by Ian
Wood from Team IGT I. Another new award at the tournament was
the MGM “Best Performing Team” Trophy. It was won by Team Dog
One Life, who scored a total of six Birdies in the competition. Hitting

an Eagle on the 18th hole, Team SK Support was close behind.
Sharing the prize money equally, Team BNU chose to forward
one half the HK$200,000 to The Cradle of Hope Association,
which runs two orphanages for abandoned babies and children at
risk. Fittingly the all female Team MBSK gave the other half to The
International Ladies’ Club. Besides the award ceremony, the Gala
Dinner also hosted the fund raising auction again. A Valentino Rossi
signed helmet, a Lance Armstrong hand signed Tour de France Jersey
and a U2 framed Fender guitar signed by the whole band, were just
some of the highlights of the Live Auction.
The involvement, commitment and dedication to this great
charity event have been just amazing. With the help of so many
committed and supportive patrons and companies we have been
able to raise a total of 1.45 million patacas for charity purposes
and social projects in just three years. Just imagine what we can be
capable of in the future.

Thank you for your support
Hope to see you next year

